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RTC Magazine has identified Embedded Software as template into a FREE SINGLE PAGE FEATURE on each com-
one of its five key innovation sectors in 2016. Most pany’s product and published in RTC Magazine, distrib-
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ENGAGED AUDIENCES FUEL INNOVATION

At RTC Magazine we have spent 20 years creating a
trusted relationship with our 70,000 readers. They
look to RTC for information and technical insights to
fuel their technology decisions. Below is our 2016

Areas of Engineering Development

Connectivity

Control Functions

Signal Processing ¥4

Safety/Security

4
Hardware Definition
o

Software Architecture

37%

System Integration 49%

CONTACT US

John Koon
Editor-in-Chief

(949) 226-2010
johnk@rtcgroup.com

Aaron Foellmi
Publisher

(949) 226-2041
aaronf@rtcgroup.com

John Reardon
West Coast Sales
(949) 226-2032
johnr@rtcgroup.com

Ruby Brower

East Coast Sales
(949) 226-2004
rubyb@rtcgroup.com

audience survey results highlighting the diverse
areas of influence within the RTC audience. Engage
this engaged audience.
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